
 

COMMUNICATIONS & ENGAGEMENT SPECIALIST – CONTRACT POSITION 

BACKGROUND 

The Canadian Thoracic Society (CTS) is a national specialty society and membership-

based professional association comprised of respirologists, researchers and healthcare 

professionals in the field of respiratory health.  The CTS promotes lung health by 

enhancing the capacity of physicians and other healthcare professionals through 

leadership, collaboration, research, learning and advocacy, and promoting the best 

respiratory practices in Canada. Our strategic plan focuses on four key pillars of activity: 

• Fostering innovation to promote evidence based clinical practice 

• Providing state of the art professional education to transform lung healthcare 

• Fostering cutting edge lung health research   

• Developing the next generation of respiratory health professionals and 

researchers 

 

In response to the COVID-19 pandemic, CTS has undertaken a number of key initiatives 

to support clinicians and organizations supporting people with lung disease. This new 

priority at CTS requires an experienced communications specialist to ensure timely 

dissemination and promotion of clinical guidance and ongoing engagement with our 

members, partners and stakeholders. 

CONTRACT POSITION DESCRIPTION 

Working remotely with a small team, the Communications & Engagement Specialist will 

contribute to CTS’ internal and external communications and across digital marketing 

channels and functionalities by working on a day-to-day as well as a project-specific 

basis (eg. COVID-19 initiatives, national Respiratory Roundtable). Key responsibilities 

include member and stakeholder communications, website management and 

analytics, content marketing, email marketing of CTS educational events, production of 

podcasts and webinars, copywriting and editing, and social media. The 

Communications & Engagement Specialist also serves as an advocate for digital 

communications best practices and makes recommendations for improving outreach 

with members and the broader respiratory community and identifying where content 

needs updating across digital assets.  

KEY RESPONSIBILITIES  

• Lead communications to promote dissemination of COVID-19 clinical guidance 

documents and related educational events and activities, including webinars, 

member forums, and online continuing professional development (CPD)   

• Lead on communications via email and on website for matters of importance to the 

profession (policy statements, guidelines and position statements, clinical resources 

and tools, emerging technologies and treatments, , etc.). 

• Contribute to strategic oversight and planning and maintenance of the CTS 

website, with a priority focus on CTS COVID-19 initiatives   



• Develop CTS promotional writing pieces for member e-bulletins, web, email, and 

social media.  

• Coordinate the production of webinars and podcasts and related promotion 

• Develop and report on measures of success/indicators for CTS outreach and 

communications campaigns 

• Identify target audiences, develop related key messages and tailored 

communications (governments, stakeholders, partners, members, etc). 

• Curate content and maintains the CTS’ presence across social media (Twitter, 

Facebook, YouTube, Instagram). 

• Coordinate French translation needs with outside vendor. 

• Evaluate emerging technologies; provides thought leadership and perspective for 

adoption where appropriate.  

• Develop and maintain customized lists/directories of stakeholders for 

communications and outreach campaigns. 

• Other duties as needed by the Executive Director, or other staff. 

QUALIFICATIONS, EXPERIENCE and KEY SKILLS 

• Post-secondary education or training (university degree or college diploma in 

marketing, public relations or a related field). 

• Minimum 3-5 years' experience in the field of communications, public relations 

and/or digital marketing, preferably in a health sciences context. 

• Significant experience in content management systems (e.g. WordPress). 

• Proficiency in software applications such as Microsoft Office suite, Outlook, 

MailChimp, SurveyMonkey (or similar). 

• Proficiency and familiarity/comfort with appropriate tones to take across social 

media platforms is essential. 

• Knowledge of HTML and/or CSS is an asset. 

• Graphic design skills, knowledge of Adobe Creative Suite is an asset. 

• Interactive media experience with video, digital photography is an asset. 

• Ability to work in a team environment and independently. 

• Ability to take initiative and point out best practices for consideration. 

• Detail-oriented with ability to handle a wide variety of tasks and a multitude of 

competing demands under tight deadlines. 

• Outstanding research and analytical skills, intuition with marketing and digital 

communications, including the ability to see digital assets and communications from 

a UX perspective. 

• Very strong oral and written communication skills, including familiarity with grammar 

and syntax. 

• Bilingualism (English/French) is a considerable asset. 

 

This is a part-time contract position. Salary commensurate with experience, prorated to 

3 days a week for 5 months. 

The CTS is an equal opportunity employer and encourages all qualified applicants to 

apply. For more information about the CTS: https://cts-sct.ca  

Please clearly demonstrate how you meet the requirements of the position in your 

application/cover letter.  Cover letter with CV to be emailed to jsutherland@cts-sct.ca 
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